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TRADE-USA Export Promotion Program
Goes to Central Florida

By Evelyn Benson

delegation of 21 companies

from the Dominican Republic

will meet with U.S. companies
in Central Florida on April 25 at the
Best Western Hotel, 2727 US Highway
17 N, Bowling Green, Florida 33834. It
is located in Wauchula of Hardee
County in central rural Florida.

They are looking for exporters of
security and identification systems
and products, bathroom and kitchen
tiles and fixtures; office supplies;
chemical products for the pharmaceu-
tical and industrial labs; disposable
medical products; diesel engines and

parts; mechanical shovels parts;
computers and accessories; digital
cameras; agricultural chemicals;
vegetable seeds; food and groceries
products; beauty supplies; plywood;
new and used tires; automobile lubri-
cants and batteries; and chemicals
used for industries in construction,
textile, and dry cleaning. Some
delegates are looking for buyers of
cement, investors and buyers of real
estate in D.R.

Local companies in South Florida
will also have one-on-one matchmak-
ing appointments with the foreign del-
egates on April 23 and 24 at the
DoubleTree Hotel — Coconut Grove,

2649 South Bayshore Drive, Miami, FL
33133.

Organized and hosted by the Florida
Foreign Trade Association (FFTA), this
trade mission is part of FFTA's TRADE
USA Program, which is partially fund-
ed by Enterprise Florida's International
Business Expansion Initiative.

For details about the D.R. compa-
nies, schedules, or to register in this or
future trade missions, please visit the
FFTA website at www.ffta.com,
tel.(305) 471-0737. Or, Contact Evelyn
Benson, FFTA Public Relations and
Government Affairs Director, tel. no.
(305) 772-5857, email at evelynben-
son2@aol.com.

Small Business Financial Tune-up

Contributed by Stanley Scott, a
Financial Services Associate with
The Prudential Insurance Company of
America's West Palm Beach agency
located in Coral Gables, FL.
He can be reached at
stanley.scottl@prudential.com,
tel. (305) 442-1022 x 7258.

ccording to the U.S. Small

Business Administration, over 50

percent of small businesses fail
in the first year and 95 percent fail with-
in the first five years. [www.sha.gov;
2005]A few make it beyond this start-up
period, usually due to managed growth
and access to commercial credit. Of
these successful small businesses, a
small percent grow into public compa-
nies — the Microsofts and IBMs of

tomorrow. A smaller percentage still
remains in the hands of the original
owners and is eventually transitioned to
younger-generation family members at
the owners’ death, disability, or retire-
ment.

Wherever your small business lies
on the business lifecycle, it may be time
for a Financial Tune-Up. Like the name
implies, a financial tune-up is a fresh
look at how well your small business is
working for YOU — THE OWNER.
Here's a short list of things to consider.

1. Type of business entity — Many
small businesses start out as unincor-
porated sole proprietorships. The
advantages are ease of formation and
simplicity of operation. The disadvan-
tages are exposure of personal assets
to business liabilities and reporting net
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business earnings on your personal
income tax return. If your business has
grown since you started out, it may
make sense to consider a operating
under a different business form. Some
types of business entities popular with
small business owners — limited liabili-
ty companies, S corporations, and reg-
ular C corporations—protect the indi-
vidual business owner’s personal
assets from claims of business contrac-
tual and tort creditor. Furthermore,
some of these other business forms
offer tax advantages to small business
owners that are not available to sole
proprietors.

For example, unincorporated sole
proprietors pay self-employment taxes
of 15.3 percent on net income up to
$90,000 (2005). By comparison, an S
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corporation owner/employee is subject
employment tax withholding on his or
her compensation. However, net earn-
ings over and above a reasonable
salary are included in income, but are
not subject to employment taxes.

2. Retirement plan — The landscape
for employer-sponsored retirement
plans has changed considerably and
you may be missing out on a great
opportunity for both you and your
employees. There has been an
increase in the maximum allowable
contribution for employer-sponsored
defined contribution plans such as
profit-sharing plans and Simplified
Employee Pensions (SEPs).

In 2005, your business could deduct
the lesser of 25 percent of your salary
(20 percent of net earnings for an unin-
corporated individual) or $42,000. If
your business sponsored a 401(k) plan,
you and your employees could save as
much as $14,000 pre-tax from salary in
2005, and up to $4,000 more if the par-
ticipant will be age 50 or older in 2005.

3. Health Insurance Plan — Rising
health insurance costs remain a major
concern for many small business own-
ers, but there are new options that
lower costs through tax incentives. The
newest and perhaps most promising is
the Health Savings Account that was
part of the massive Medicare changes
legislated by Congress in December of
2003.

With an HSA, employees — and
their employers, if they choose — con-
tribute pre-tax dollars to an account
earmarked for out-of-pocket health
expenses. In addition to not paying tax
on contributions, participants also pay
no tax on earnings that accumulate in
the HSA. Moreover, money not with-
drawn to pay for medical care is car-
ried over to the next year and contin-
ues growing tax-deferred. Single par-
ticipants can contribute up to $2,650 in
2005 pre-tax, while marrieds can con-
tribute up $5,250 for a family plan.

Here is the only catch — not every-
one is eligible for a Health Savings

Account. To qualify, you can only be
covered by a high-deductible medical
insurance policy, either through your
employer or one you purchase yourself
as a self-employed person. "High-
deductible" means the policy must not
pay benefits until you have accumulat-
ed at least $1,000 worth of out-of-pocket
medical expenses that year. The family
deductible must be at least $2,000.

4, Life and Disability Insurance —
Small businesses often find it challeng-
ing to attract and retain human
resources. Employee benefits offerings
such as life and disability income insur-
ance are often necessary to compete
with the “big boys.” Group plans pro-
vide affordable coverage without the
need for individual underwriting. These
can be offered as an employee benefit
paid for solely by the employer, an
employer-sponsored plan paid for by
the employee, or a combination plan.

Furthermore, employer-paid premi-
ums are generally deductible and are
excludible from employee income (only
the cost of the first $50,000 of group life
insurance is tax-free to the employee).

5. Key-Person Insurance — Small
businesses routinely insure their premis-
es, equipment, and inventory. Less com-
mon is the business that insures its most
valuable assets — its key employees.
As employees age and/or become
health-impaired insurance becomes
more expensive or outright unavailable.
When it comes to acquiring key person
insurance, the sooner you act the better.

6. Business Succession Planning —
Typically, businesses have only three
options available to them at the death of
an owner. These include the following:

e Sale of the business to an outsider

* Retention of the business for family
members or other surviving owners

e Liquidation of the business

Liquidation of the business is what
happens in the absence of a business
succession plan. Lacking a plan, the
owner’s executor is forced to sell busi-
ness assets piecemeal. This results in
loss of “going concern” value — the
“goodwill” of a successful business
due to its customer, supplier, and
lender relationships.

This means that business succes-
sion planning usually comes down to
the decision to sell or retain the busi-
ness. The decision is not an easy one.
If your business has experienced
growth, if you've brought a family mem-
ber into the business, or if you are
approaching retirement, it makes sense
to revisit your business succession
plan.

A tune-up can be as painless as an
oil change and lube job, or it can
uncover some major work. But the ben-
efit of a tune-up is that it puts you in
control and minimizes the chance of
getting stranded on a lonely road at
night. A financial tune-up offers the
same benefit — it prevents you from
getting stranded without adequate
retirement benefits, attractive employ-
ee benefits, or an up-to-date business
succession plan.

This article provides general infor-
mation for the subject matter covered.
It is not intended to render legal or tax
advice. An individual’s particular cir-
cumstances should be discussed with
a personal tax or legal advisor. The
Prudential Insurance Company of
America, 751 Broad Street, Newark, NJ
07102-3777.

APRIL 23, 2007 Florida Shipper 75




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Gray Gamma 1.8)
  /CalRGBProfile ()
  /CalCMYKProfile (U.S. Sheetfed Uncoated v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.3
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket true
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /SyntheticBoldness 1.00
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams true
  /MaxSubsetPct 100
  /Optimize false
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage false
  /PreserveEPSInfo true
  /PreserveHalftoneInfo true
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Preserve
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile (Color Management Off)
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages false
  /ColorImageDownsampleType /Average
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages false
  /GrayImageDownsampleType /Average
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages false
  /MonoImageDownsampleType /Average
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError false
  /PDFXTrimBoxToMediaBoxOffset [
    0.50000
    0.50000
    0.50000
    0.50000
  ]
  /PDFXSetBleedBoxToMediaBox false
  /PDFXBleedBoxToTrimBoxOffset [
    0.12500
    0.12500
    0.12500
    0.12500
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /DEU <>
    /FRA <>
    /JPN <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
    /ENU <FEFF004300610064006d007500730020004d00650064006900610057006f0072006b0073002000730065007400740069006e00670073002000760065007200730069006f006e00200043004d0057005f0041006300720036005f00560032002e002000200041006c006c002000730065007400740069006e0067007300200070006f00730074006500640020006f006e0020007700770077002e006300610064006d00750073006d00650064006900610077006f0072006b0073002e0063006f006d002e00200020>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


